
 

 

10 TIPS TO 

DOUBLE YOUR CUSTOMERS 

IN 60 DAYS 

 

Tip 1.  Be clear about your ideal customer 

If you're selling lacy underwear, your ideal customer is not likely 

to be a 60 year old woman, or for that matter a 75 year old man. 

Stranger things have happened, but by being quite clear who your 

customer is, you will stock the right products, provide the right 

service and your customer will come back time and time again. 
 

Tip 2.  Understand what they want and what they 

actually need 
 

Does your customer really want that super dooper mobile phone 

or do they really need one they can handle easily? Ask what they 

need rather than what they want and it will give you the 

opportunity to showcase specific products which will suit them. It 

doesn't matter if they go back to the first choice, you've at least 

done everything to help them make the right choice. 

 

 



tell everyone about the help you gave them, bringing you new 

customers.This service from you will bring those customers back, 

they will also  

 

Tip 3.  Make a detailed plan for reaching customers. 

 

In corporate gobbledy gook, this is called a marketing plan. It 

doesn't have to be complicated. Take a look at this one created 

for December to January. 

https://readyaimfirebook.com.au/…/2017/11/Marketing-

Activit… 

 

We simply wrote down all the marketing resources we had 

available and then how we might use them each week. 

Watch our website for more resources to help you with this. 

www.readyaimfirebook.com.au 
 

 

Tip 4.  Get help from successful and influential people. 

 

Why waste time and effort (both of which cost you money) in 

trying to do things yourself? Granted it can be difficult to find 

exactly the right person, but by asking for help from others who 

know what they're doing, you will do two things. 

Firstly, you are telling more people about your business and word 

of mouth is still the best marketing. You are also setting up 

communication channels between you and the customers they 

have who might want your product or service in the future. 
 

https://readyaimfirebook.com.au/wp-content/uploads/2017/11/Marketing-Activity.pdf
https://readyaimfirebook.com.au/wp-content/uploads/2017/11/Marketing-Activity.pdf
http://www.readyaimfirebook.com.au/


 

 

Tip 5.  Speak confidently about your business. 

 

When you meet a potential customer either in your place of 

business or socially, speaking confidently about your business, 

what you provide and how you can solve problems for customers 

will instil confidence in them. 

PS. Another great place to talk about your business is right here 

on Facebook. Want to know more about this great resource? Hit 

the CONTACT US button at the top of the page 
 

Tip 6.  Be Creative. 
 

 

The businesses which stand out in people's memories are those 

that have done something different. 

 

 

Will you let the smell of wonderful baking float to the street 

through a vent like Tom, the founder of Beechworth Bakery did? 

Will you paint a crazy sign on your truck like the owner of a 

glazing business did recently. It said 'My Job Is A Pane'! 

Will you let kids come in and create their own meals from a 

selection of goodies in a buffet presentation? 

 

 

What creative things have business owners you know done lately? 
 



Tip 7.  Keep your word 
 

If you say you will be open at a certain time, do it. 

If you say the job will be done by a given date, do it 

If you guarantee the product, ................GOT IT? 

 

 

This all about having integrity, which makes people trust you. 

 

Some days will bring situations where you can't keep your word. 

That's when you contact the customer and let them know what's 

happened and when you expect to be able to meet your 

commitment. Most of them will be very understanding and will 

appreciate your honesty. 

 

You won't lose customers through honesty. 
 

 

Tip 8.  Learn about social media and other ways to 

communicate with your customers. 
 

You'll be surprised how many of your potential customers can't 

use the internet, manage a smart phone or hear the radio. 

 

Depending on your ideal customer, you might have to find other 

ways to keep in touch. Most people use visual, audio and kinetic 

(hands on) senses to get information. Try using flyers, radio, or 

something like a 'Come and Try' day as different ways to bring 

customers to you. 
 



 

 

 

Tip 9.  Keep up to date with trends 

 

Fashion designers do it, tech experts do it, chefs do it. 

In fact, everybody in business needs to be on top of changes in 

their industry and what the latest customer demands are. Take a 

look at the car industry and how every new model includes some 

new device or perceived requirement for their customers 

 

 

 

Tip 10.  Be yourself. 
 

 

Customers love making a connection with you and they want to 

trust you with their business. 

 

I was recently told to 'ditch the scarf' when having new photos 

taken for my marketing. What the person didn't realise was that 

everyone knows me as someone who wears a scarf as a contrast 

in colour to my uniform.  



When I started out as a life coach, I found I really wasn't 

comfortable dealing with relationship problems, so I stopped 

doing it and focused on working with people who wanted to kick 

start their lives after a major upheaval. 

 

Don't try and be someone or something different. Use all of your 

natural talents and look after your customers. They'll fall in love 

with you as well as your business. 

 

 

 

www.readyaimfirebook.com.au 

tickslife@bigpond.com 

https://www.facebook.com/doubleyourcustomers/  
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